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WELCOME OCTOBER

N E W MEM BE R S
Haven Chiropractic Care, PC
Randi Tyler
102 Willow Dr. Suite A
O’Fallon, IL 62269
618-799-0690
hello@havenchiropracticcare.com
www.havenchiropracticcare.com
(Chiropractic)
Global Medical Solutionz
Katie Brill
1334 Central Park Dr., Suite 3
O’Fallon, IL 62269
618-659-5572
k.brill@globalmdz.com
www.globalmdz.com
(Durable Medical Equipment)

O’Fallon-Shiloh Chamber of Commerce
P.O. Box 371
116 E. First Street
O’Fallon, IL 62269
www.OFallonChamber.com
Services: Maps: First one is free, each additional is $1

Getting your name out
Newsletter Sponsor - $100
Featured Business Ad - $75
Full Page Ad - $50 | 1/2 Page Ad - $35
1/4 Page Ad - $25
Click for more details

Follow us on Social Media!
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THANK YOU

MEMBER RENEWA L S
STAR MEMBERS
*Bank of O’Fallon
*BOS Metro East Banking Center
*Cambridge Capital Management, LLC
*Clete’s Automotive

*Gateway Metro Federal Credit Union
*Navy Federal Credit Union
*Sigman Heating & Air Conditioning, Inc.

Adventures in Cuisine
BC Signs
Beltone Hearing Aid Center
Berkshire Hathaway-John Grissom
Burns McDonnell
Byrd Consultants, LLC
CareLink of MetroEast
CC Food Mart, Inc.
CliftonLarsonAllen, LLP
Coldwell Banker Brown -Mark Flesher
Cothrine Financial
Debbie Brauer
Discovery School
Ed True
Edison’s Entertainment Complex
Edward Jones Investments-David Kelahan
Edward Jones Investments-Michael Oestereich
Family Eye Care of O’Fallon
First Baptist Academy
Four Paws Animal Hospital
Fulford Homes, LLC
Gateway Foundation
Gifts for Individuals, LLC
Heritage Heating & Cooling

Homeworx Professionals
John West
Kunkel Wittenauer Group
Logisticus Technologies LLC
McDonald’s of O’Fallon
McKendree University
Metro Lock & Security Inc.
Mike’s Automotive
Neena’s Jewelry
New Life in Christ Church
Nothing Bundt Cakes
O’Fallon School District #90
Patrick Downey
RE/MAX Preferred-Susan Holden
Rotary Club of O’Fallon
Sid LeGrand
SIUC at SAFB
St. Nicholas Church
State Farm Insurance Mike Morrill
Steve’s Auto Body, Inc.
The Joint…the chiropractic place
The Weingarten
Warehouse of Fixtures
Wells Fargo Mortgage

Debbie Arell-Martinez - E-mail
Executive Director

Melissa Federhofer - E-mail
Communications Manager

Doris Obernuefemann - E-mail
Assistant Director

Jessica Lotz - E-mail
Leadership & Development
Coordinator

Chamber Tracks is our monthly newsletter and
comes out the first week of each month. The deadline
for submitting your information for this publication
is the 25th of the month preceding publication.
We have gone “green” and post the newsletter
electronically to the website. An e-mail goes out to
all members advising them that the
newsletter is available for viewing at
OFallonChamber.com/news.html.

Johnnie Hodges - E-mail
Membership Coordinator

Print copies are available in the Chamber office upon
request.

YOUR CHAMBER OF COMMERCE STAFF
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O’Fallon is a growing community of choice in the Metro East, known
for an inviting and welcoming atmosphere, resurgent downtown, and
enviable sports and recreation opportunities. The City of O'Fallon is
creating a 20-year master plan that will build a better O'Fallon for
you, your children, and future generations. Think everything from
housing and jobs to parks and bike trails.
The goal is to have a community-based master plan - and your input
and opinions are needed!
Visit the interactive website
and complete the survey, quick
poll and submit your Big Ideas
for how to improve O'Fallon!
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The O'Fallon Police Department
puts out a monthly newsletter with
great community information.
Click to open the full newsletter.
newsletter.
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M E MBER N E W S
Hospice of Southern Illinois delivers Veteran-centric care to the Community
as a Level 4 We Honor Veterans partner
Serving Those Who Served: Providing Serious Illness Care to Veterans
As the nation honors these American heroes for their military service on Veterans Day, November 11,
Hospice of Southern Illinois extends recognition and Veteran-centric care to military Veterans and their
families when facing a life-limiting illness throughout the year. This year we will honor Veterans in our
program by offering a handmade gift by our volunteers and a certificate through the We Honor Veterans program. It’s a
privilege to care for and provide a token of appreciation to Veterans who have gone above and beyond for us.
As a We Honor Veterans partner, Hospice of Southern Illinois is providing specialized care to Veterans who are facing
a life-limiting illness and their families throughout the year. This includes a Veteran-to-Veteran volunteer program,
recognition and pinning ceremonies, and assistance navigating veteran benefits.
In recognition of Veterans Day, we will ensure the safety and dignity of our patients by working with healthcare facilities
and Hospice of Southern Illinois’ burgundy team to deliver the Veteran’s recognition gift. Further, we’d like to invite you
to provide one small gesture that could make a big impact to our Veterans! Join us on social media to honor to all veterans
who’ve served our country, including our veteran employees. Liking, commenting, and sharing this information not only
spreads awareness, but it helps show appreciation and recognition that is much deserved! “Thank you to all Veterans! I
am proud to be a part of an organization that lets people know that they are cared about and appreciated. All Veterans
go above and beyond serving our country and I, along with my team, appreciate their sacrifices. It is part of my duty to
find ways to show gratitude for their service, even when I cannot see everyone face-to-face,” shared Christine Litteken,
Public Relations and Digital Communications Specialist.
The National Hospice and Palliative Care Organization, in collaboration with the Department of Veterans Affairs,
created the We Honor Veterans program to empower hospice and other healthcare providers across America to meet
the unique needs of seriously ill Veterans and their families. Learn more about the We Honor Veterans program at
www.WeHonorVeterans.org and about Hospice of Southern Illinois at https://hospice.org/ourcare/we-honor-veteransprogram/.

2019 REAL ESTATE & 2020 MOBILE HOME TAX COLLECTION EXTENSION
Due to the COVID-19 pandemic, and mitigation measures from the State of Illinois, the St. Clair County
Treasurer’s Office is extending deadlines for property and mobile home owners to pay on their 2019 Real
Estate and 2020 Mobile Home Tax Bills. The last day to pay deadline will be 4:30 p.m on February 12, 2021.
Taxpayers hoping to avoid publication in local newspapers must pay their taxes in full by 4:30 p.m on
January 8, 2021. Postmark will not be accepted for the publication deadline and the last day to pay. Any
taxpayer who has already paid the $10 publication and certification cost will have those dollars applied to
their 2020 tax bill unless they reach out to the Treasurer’s Office for a refund.
“The ongoing pandemic has continued to impact our region and county. My office hopes this additional time will
provide continued relief to home and business owners who have been negatively impacted. We have already collected
approximately 95% of this year’s collection and have dispersed approximately $330,000,000 in tax dollars. We will continue
our efforts to provide timely distributions to local authorities as we work through this situation together,” said Andrew
Lopinot, St. Clair County Treasurer.
Where to pay: Due to the COVID-19 pandemic, residents are strongly encouraged to mail their payment to: St. Clair
County Collector, PO BOX 23980, Belleville IL 62223-0980.
In-person payments can be made at the St. Clair County Building from 8:30 a.m. to 4:30 p.m., Monday through Friday.
Banks can no longer accept payments this year. Masks are required when inside the courthouse.
Credit card payments (MasterCard, Visa, Discover and American Express) may be made
online at the Treasurer’s website at www.scctreasurer.com or by calling 1-833-607-0100. A convenience fee will be applied.
Credit card payments are not accepted by the Treasurer’s Office in person.
Electronic check payments may be made online at www.scctreasurer.com or by calling 1-833-607-0100. A fee of $2.00 will
be charged for use of this service.
For questions, call the Treasurer’s office at (618) 825-2707 or visit the Treasurer’s website at www.scctreasurer.com.

M EM BER NEWS

SAFE TOY BUYING TIPS FOR THE HOLIDAYS
With the holiday and shopping season approaching, you may already be
considering what toys to buy for the children on your list. But before you make those purchases,
providers at HSHS St. Elizabeth’s Hospital remind you to check the safety and age-range of the
toys.
According to the U.S. Consumer Product Safety Commission (CPSC), in 2018 (the most recent data
available) there were an estimated 166,200 toy-related injuries treated in U.S. hospital emergency
departments. However, many can be prevented with proper precaution and supervision.
“We strongly recommend reviewing the safety information and appropriate age when gifting toys,”
said Dr. Vinay Bhooma, HSHS St. Elizabeth’s chief medical officer. “This is important for all ages,
but even more for younger children who are more likely to put something in their mouth which can
pose a choking hazard. For older children, it is important that they understand the correct way to
play with a toy to avoid potential harm or injury.”
Toy recalls are declining, with only 12 in 2019. One toy recalled contained lead. Due to toy safety
advocacy and awareness, a lot has improved since 2008, when there were 172 toy recalls, 19 of
which were due to excessive lead content. Most toy recalls announced last year involved riding toys
and toys that have small parts that can be a choking hazard.
Follow these tips from CPSC and the U.S. Public Interest Research Group (U.S. PIRG) to ensure your
child is safe when playing with toys:
• Make sure toys are age appropriate. Check the label before buying, and toys
for older children should be kept separate from toys for younger children.
• Look for quality design and construction in all toys for all ages. Also
make sure the toy would not cause injury if it fell on your child.
• Make sure all directions or instructions are clear and read all labels. Look
for and heed recommendations and other safety warnings on toys and dolls.
• Throw away packaging after the purchase (or gift opening). Packaging can present a
choking hazard. Children can suffocate on plastic bags or chose on peanut-style packaging.
• Avoid choking hazards. Never give balloons or small balls to young
children. Children 3 years of age and younger should not be given
toys with parts smaller than the opening of a toilet paper roll.
• Don’t allow children to play with magnet toys. If swallowed, some magnets
attract to each other internally, causing infection, blockage and ulcerations.
• If it sounds too loud, it probably is. Some toys are loud enough to produce
sounds that are loud enough to cause permanent hearing loss. Listen to
toys before purchasing them, and be cautious in buying cap guns, talking
dolls, toy cars with horns and sirens, walkie-talkies, instruments and more
• Don’t allow children to play with long cords or strings. Toys with long strings or cords
are dangerous as they can become wrapped around a child’s neck, causing strangulation.
• Make sure the toys do not contain toxic chemicals. Awareness of toxic chemicals in toys
has largely eradicated them from being used any longer, but it’s worth double-checking
before you buy – especially if they’re little ones who might put it in their mouth.
To learn more about toy safety, visit https://www.cpsc.gov/safety-education/safety-guides/
toys#resources
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Give the Gift of

LOCAL
Th i s H o li da y Sea so n.

PLEDGE

TO PUT YOUR
MONEY WHERE
YOUR HOME IS!

We want to support local!
Play our Facebook
games in December and
win prizes from Local
Businesses.
Every week in December
we will post a holiday-related question. All you have to do is
put your answer in the comments to
be entered win a great prize from a
local small business!
Like us on Facebook to play!
www.Facebook/OFallonShilohChamber

A great way to support local
is to buy gift cards! Give as
gifts or use
them later
yourself!
Win-win!
Help Spectrum Reach put small businesses in the big picture this holiday season!
Check out the "live" mosaic on their website for participating businesses.
Learn how you can Support Local and list YOUR business in the directory!

Spectrum Reach has pledged to invest over $1 Million
on advertising nationally, to help people remember to
support local business during the holiday season. As
part of the campaign we are assembling a directory of
local businesses that we will drive consumers to.
Spectrum is going to run local and national advertising
driving to the local directory starting November 30th
thru January 2021.
Visit www.rebuildmytown.com/supportlocal/st-louis

Remember to Shop Local this Holiday Season!
Come Downtown for
the Winter market
on December 12th.
Purchase Christmas
gifts from local
venders at the market
and visit downtown
businesses, many of
whom will be offering specials, discounts and freebies! Many businesses will be
open during their regular business hours as well as during the Winter Market.

Support local Restaurants!
Our Thanksgiving take-out Facebook post was
VERY popular and successful. We plan on doing
the same for Christmas - If you are doing a
Christmas Take-out menu, please send it to us so
we can include it in our promotions!

W inter

Holiday
MAIN

Send flyers/menus to Melissa - communications@
ofallonchamber.com.

Tray M
enu

-Chicken
Salad Wra
ps/C
-Tur
-Turkey Crankey BLT Wraps/C roissants (24 ct)
roissants
berry Wra
$65/$75
-Turkey App ps/Croissants (24 ct)
(24 ct) **N $55/$65
le Croi
-Mediterran ssants (24 ct) **N EW** $55/$6
EW**
ean Wraps
5
$65
(24 ct)
$65

SIDES

Each tr
ay cont
ains 20
serving
-Garden
s
Veggies w/D
-Ass
ip $45
-Assorte orted Cheese &
-House Sala
d Bowl (Inc d Cheese, SausageCrackers $45
ludes cho
, & Crackers
ice of 1
*Spring
-Harvest
$60
Salad Bow mix, Asiago, Parm dressing*) $50
esan, & Hous
(add
l (Include
*Spring
s
Mix, Asiag
e-Made Crouitional dressing
o, Candied 1 dressing*)
$7 ea)
tons
$65
Waln
-Tri-Color
Cheese Tortuts, Strawberries, &(additional dressing
-Billy Goa
t Chip
Mandarin
ellini Pas
Orange Slice$7 ea)
ta
-Sun Drie s (choice of Orig
s
inal, Kick Salad
d
$45
*Dressing Tomato & Gar
er,
or Sweet
lic Hummus
Options for
Potato)
Sala
w/N
$30
Chianti Basi ds: Parmesan Pepp aan Bread
l Vinaigret
ercorn, Crea
$60
te, or
my
Garlic Red

-Pumpkin

DESSER

Pepper

Poppysee

d,

T

Pie Bites
-Seasonal 36ct/60ct $40
/$65
Cookies
-Seasonal
(20 ct)
Mixe
$35
-Fresh Frui d Fruit Bowl
$45
t w/Dip
$50

DRINKS
***Hot

*Choice

of Pepsi,

-Lemona
de
-Iced Tea (2 gallons)
(2
-Soda can gallons)
s (24 ct)
i,

Diet Peps

$15
$15

Sierra Mist
$20
, or Mountain
Tray Ite
Dew (Mix
ms, San
& Match)
gria
Call 61
8.257.9 Growlers & Wi
ne Opti
463 for
on
More D
etails!* s Available;
**
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B USIN ES S T R ACK

4 Strategies to Build Business Resilience Before the Next Disruption
BY DIPAK SUNDARAM AND HEATHER BARRETT
https://www.gallup.com/workplace/316325/strategies-build-business-resilience-next-disruption.aspx

If the pandemic has taught business leaders anything, it's this: The
question isn't if the next crisis will come, but when. Because the next
change can strike at any moment, leaders and their organizations must be
perpetually prepared. But according to their employees, they're far from
ready.
Only 38% of U.S. employees strongly agree that they are confident about
their organization's financial future. And most employees -- three out of
four -- believe the coronavirus situation will have a negative impact on
their company. In other words, too few leaders are effectively cultivating
a sense of stability about the future.

Leaders can bridge the confidence gap and build resilience by examining crisis management best practices from world-class organizations.
In Gallup's experience, four critical dimensions have emerged as enduring organizational needs and key areas for leaders to focus on.

1. Reimagine your customer experience.

Predicting demand and customer behavior is harder than ever, yet critical to stimulating cash flow. When the stakes are high, companies
need to know their customers to drive loyalty and long-term profits. Leaders must display ambidexterity by adapting to consumers' needs
without compromising overall brand consistency. This requires an intense focus on the customer experience. Company leaders should
use advanced analytics to test and optimize their customer journey. By reimagining their customer experience, organizations can stay
agile to meet changing needs and cultivate loyalty when it matters the most.
Partner with an objective third party to address the following questions and build a strong customer experience.
•
•
•
•
•
•
•

Are customer behaviors or buying patterns shifting?
Is our culture or "how we do things around here" agile, adaptive and ready for disruption so we can continue to serve our
customers?
What customer intelligence do we need to mine for critical insights?
Is our customer experience and/or our service delivery optimal in today's environment?
Do our communications project resilience and genuine customer care?
What organizational barriers can we eliminate that might prevent our diversification or business model innovation?
Do we need to create new channels through which to serve our customers?

2. Reshape your culture to ensure it is an ally to disruption.
Most leaders right now have an enormous opportunity to
significantly improve performance by reshaping and strengthening
their work culture -- any organization's most critical asset. Before
COVID-19, only four in 10 U.S. employees strongly agreed that the
mission or purpose of their company makes them feel their job is
important. This is particularly troubling because an organization's
culture begins with its purpose.
A weak organizational culture where employees' sense of purpose is
lacking leaves organizations more vulnerable to issues like ethical
concerns. Plus, it can diminish the organization's brand value and
undermine team collaboration and team identity. In turn, companies
lose agility and speed of innovation. Organizations with strong
cultures, on the other hand, are built to withstand disruption.
In strong cultures, leaders and their teams know their purpose and
call on it in every decision they make. They more easily align on
choices when priorities shift because their core values remain steady.
This makes their resulting behaviors more stable even as they react
to new circumstances.

•
•
•
•

•
•
•
•
•

Partner with an objective third party to address
the following questions and create a thriving work
culture.
What opportunities exist to strengthen and reinforce
the organization's purpose, mission and vision?
What opportunities exist to capitalize on positive
brand sentiments gained from demonstrating
organizational values with employees and
customers?
What organizational values need to be
institutionalized to further localize effective
decision-making?
How can innovation and speed to market accelerate?
What key leadership messages need to be amplified?
What cultural values in action need to be in the
spotlight?
Are leaders and managers engaged to drive a culture
of performance on their teams?

3. Refresh your leadership development, and rededicate to core leadership values.

Gallup research from late March showed that only 38% of U.S. employees have confidence in the leadership of their
organization "to successfully manage emerging challenges."
This confidence gap says a lot about the need for leaders to take a step back and evaluate how they are showing up for
their organization. Employees need inspiration and direction from their leaders now more than ever.
In times of grueling disruption, to continually inspire their people, leaders must invest in their own development. They
first need to know and apply their most dominant strengths. They also must rededicate themselves to core leadership
values that guide their daily decisions.
Leaders shouldn't stop with themselves, though. They should prioritize manager development too -- so leaders at all levels
are set up for success.
•
•
•
•
•
•
•
•
•

Partner with an objective third party to address the following questions and establish leadership strength and
resilience.
What strengths empower leaders and managers to lead in challenging times? How can leaders gain a deeper
understanding of their own natural behaviors to make a difference for the organization?
How do leaders capitalize on market opportunities to drive innovation?
How can leaders use a crisis like COVID-19 to identify star performers and future leaders?
How can leaders infuse energy into the organization through role modeling and recognition?
What can leaders learn from cultural values as they relate to making difficult decisions?
Is there room to optimize team identity and improve collaboration?
Are shifts in mindset or leadership style needed to lead the workforce of the future?

B U S I NES S TRAC K

Leaders can't fully predict how a crisis like COVID-19 will impact their teams, but they can be prepared to bring their best
leadership selves to the table to deal with it. Leaders need to refresh their tactics too.

4. Continuously reignite your workforce.
Like other times of significant disruption, COVID-19 has dramatically affected workforces. For instance, many employees have been
forced to work remotely and deliver the same products and services with fewer hands on deck. Managers have had to adapt to their
employees' changing schedules to accommodate childcare needs and health concerns.
New issues like these present an opportunity to reignite workforce strategies that can help leaders manage uncertainties for the long
term. To do so, leaders need to continually prioritize their people and build systems that engage and support their teams and inspire
high performance.
•
•
•
•
•
•
•
•
•

Partner with an objective third party to address the following questions and design enduring workforce strategies.
How do we measure performance through a crisis management lens?
Where can we reintegrate the workforce with an eye toward diversity and inclusion?
What strategic talent acquisition opportunities exist for us to take advantage of?
What key decisions should we revisit for deeper insight?
What efficiencies discovered during the crisis do we need to institutionalize?
How can we measure remote workers' performance to optimize the long-term remote work strategy?
Do we have the right roles and structure for immediate and future business needs?

Disruption can leave leaders in a reactive state as they tackle high-priority problems. But the best leaders don't just resolve concerns
-- they take advantage of crises by supporting peak agility and resilience.
To this end, they continually reimagine their customer experience, reshape their work culture, refresh their leadership development
and reignite their workforce strategies.
When leaders prioritize these dimensions of business performance, they stay focused on what really matters and inspire their teams
to do the same -- even when everything changes.
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STAY SAFE DURING
THE HOLIDAYS
BBB Scam Alert: Looking for this season’s hot toy? Beware of scams
Every year, there’s always a few “musthave” toys on most kids’ holiday wish
list. The toy sells out fast, and becomes
expensive and hard to find. This year’s hot
picks are Star Wars The Child Animatronic
Edition (aka Baby Yoda) and a realistic
toy dog. Scammers are using the toy’s
popularity to trick parents out of their
money.
Read more at BBB.org

BBB Tip: Avoiding job scams this holiday season
Employment scams are consistently among
the riskiest out there, according to annual BBB
Scam Tracker data. If you're looking for work
around the holidays -- especially with large
online retailers like Amazon, which frequently
hires a surge of seasonal workers and also
is frequently impersonated in job scams -learn how to spot an opportunity that's best
avoided.
Read more at bbb.org

BBB Scam Tracker℠

Spot a business or offer that sounds like an illegal scheme or fraud? Tell us about it. Help us
investigate and warn others by reporting what
you know.

Report a Scam
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M O NTHLY C A LE N DA R
December 2020

All meetings are virtual
Sunday

Monday

Tuesday

Wednesday
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Ambassador
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24
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26

7

8

13

14

15

16

21

22

23

20

Executive
Board Mtg

Chamber
Closed
27

28

29

Saturday

3

6

Downtown
Committee
Mtg

Friday

Health &
Wellness mtg

Board of
Directors Mtg.

Chamber
Closed
30

Chamber
Closed
31

Chamber
Closed

SALUTE TO OUR STAR INVESTORS

two Star Investors

one Star Investors
1st National Bank of Waterloo
Associated Bank
Auffenberg Dealer Group
Bank of Belleville
Bank of O’Fallon
Belleville News Democrat
BOS Metro East Banking Center
Busey Bank
C&C Sports
Cambridge House O’Fallon
Cambridge Capital Management, LLC
Carrollton Bank
Catholic Community Credit Union
Central Bank of St. Louis
Clete’s, Inc.
Clinton Manor Living Center
Commerce Bank
Country Estate Kennel
CSL Plasma
Dierbergs Markets Inc.
Discount Storage
Drury Inn & Suites
Farmers & Merchants National Bank
FCB O’Fallon Bank
First Bank
First Community Credit Union

Gateway Metro Federal Credit Union
GCS Credit Union
Hancock Irrigation Services, Inc.
Hilton Garden Inn
Holland Construction Services
Illinois American Water
Jack Schmitt Cadillac of O’Fallon
Jack Schmitt Chevrolet of O’Fallon
Kerber, Eck & Braeckel, LLP
Keystone Place at Richland Creek
Klein’s Brand Source
Korte & Luitjohan Contractors, Inc.
Krab Kingz Seafood O’Fallon
La Casa Mexicana of O’Fallon
Lashley Animal Hospital
Lincoln Surgical Associates, Ltd.
Lucky Dog Barks and Recreation
Marcus O’Fallon 15
Merrill Lynch | Woody Gray
Metro East Signs
Morningside of Shiloh
Morrison Plumbing, Heating and Air
Jennifer Mueller Memorial Foundation
Navy Federal Credit Union
O’Fallon Progress/Command Post

O’Fallon Shiloh Towing
OST Container
Parkway Lakeside Apartments
PNC Bank
Providence Bank
R&W Builders, Inc.
Regency Manor
Regions Bank
Schaefer Auto Body Centers
Scott Credit Union
Scott Family Housing
Sigman Heating and Air Conditioning
Simmons Bank
Spectra Graphics
The Regency Conference Center
Taylor Roofing
Together Credit Union
Town & Country Bank
TownePlace Suites by Marriott
U.S. Bank
Veterans United Home Loans
Washington University Physicians |
Pediatric Specialty Care
Webster University
Wisper Internet
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BOARD OF DIRECTORS
Executive Board
Cindy Helmkamp, President
Together Credit Union

Kevin Meder, Treasurer
CliftonLarsonAllen

Sid LeGrand, Vice President
Gonzalez Companies

Sid LeGrand, Immediate Past President
Gonzalez Companies

Board members
Lorraine Cavataio
Sandberg Phoenix & von Gontard P.C.

Susan Schultz
Webster University

Jeff Dossett
Memorial Hospital East

Tony Smallman
BARBER Murphy Group, Inc.

Dave Hopkins
Town & Country Bank

Kevin Welch
1st National Bank of Waterloo

Nathan Klitzing
Cambridge Capital Management

Greg Yank
GY Consulting & Facilitation
Services

Sam Loring
Loring Financial Management
of Raymond James

Ex-Officio
Mayor Herb Roach
City of O’Fallon
Mayor James A. Vernier, II
Village of Shiloh
Kate Williams
Lead-In
Mayoral Representative
Brenda Kern
Village of Shiloh

chamber Ambassadors
Don Barkley
American Red Cross
Eileen Blackburn
Premier Designs Jewelry
Debbie Brauer
Christina Carretta
Wisper ISP

Erik Huber
Bank of Springfield

Mieke Taylor
Reach the Meek Marketing. LLC

Reneé La Bruyere
Horner & Shiffrin

Raven Trebilcock
Legacy Planning, LLC

Mary Lynam-Miller
Clinton Manor Living Center

Ed True

Jim Clutter

Nathan Parchman
Farmers & Merchants National Bank

Brett Faulk
Stifel

Dr. Shelly Severns, DC
Severns Family Chiropractic

Jaclyn Gross
Hilton Garden Inn

Dave Snyder
Rotary Club of O’Fallon
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Justin Ward
Town & Country Bank
Sheri Welch
Sheri Welch Insurance

O’Fallon-Shiloh Chamber of Commerce
P.O. Box 371
116 E. First Street
O’Fallon, IL 62269
www.OFallonChamber.com

Services: Maps: First one is free, each additional is $1

Our December Newsletter is sponsored by:

Cambridge House O'Fallon

Share a masked selfie or video publicly on social media “mom-splaining” with your
favorite “mom-ism” why everyone needs to wear their masks and follow COVID-19
safety guidelines this winter

